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The product: 

Design an app & corresponding 

responsive website to help users be 

able to remember to take medications 

that doesn’t feel clinical.

Project overview

Project duration:

February - March 2022

Preview of selected 
polished designs.



The problem: 

Whether you’re busy or keep odd hours, it’s 

easy to forget to take medications and stay 

organized without external help.

Project overview

The goal: 

Create an unobtrusive way to keep track of 

medications and have customizable reminders.



My role: 

Lead UX designer, researcher, and interviewer

Project overview

Responsibilities: 

Wireframing (paper + digital), conducted and 

analyzed interviews and usability studies, 

designed low- and high-fidelity prototypes, 

created visual elements and logo design.



Understanding
the user

● User research

● Personas

● Problem statements

● Competitive audit

● Ideation



User research: summary

This topic is personal to me, because I have a history of forgetting to take medications. When I 
conducted interviews, I realized that it doesn’t matter your background or how organized you may 
be, there’s always one task that slips through the cracks. Through my research I learned that there 

are many factors that can lead to missing a dose or even overdosing. 



Persona 1: Michael

Problem statement:

Michael is a overworked and tired 

programer who needs loud 

alarms to remind him of a dose 

because he often forgets if or 

when he last took his medicine.



Persona 2: Alexis

Problem statement:

Alexis is a young student living 

on her own for the first time 

who needs subtle reminders 

because she doesn’t want to rely 

on others.



Competitive audit

An audit of the top 4 most 

popular apps for 

medication trackers. 

There’s obvious differences 

between being simple and 

straight to the point and 

lacking visual appeal. 

Image of 
spreadsheet



Ideation

I did a couple Crazy Eights 

and realized that I wanted 

the app to really feature the 

view of all the medications 

(the Cabinet).

Image of 
ideation 
exercise



● Digital wireframes

● Low-fidelity prototype

● Usability studies

Starting
the design

 



Digital wireframes Digital wireframes 

Insert first wireframe 
example that 

demonstrates design 
thinking aligned with 

user research 

The initial digital wireframes had 

a main ‘banner’ with columns of 

other options below. It seemed 

important to have the most used 

feature on top.

The ability to 
quick add a rx 
was important

Able to access 
all pages from 
homepage



Low-fidelity prototype

The low-fidelity prototype goes 

through the basic steps of adding 

a medication to your Cabinet.

View it here

Screenshot of 
prototype with 
connections or 
prototype GIF

https://xd.adobe.com/view/69bd9dd6-2385-49b2-939b-2a2f0f54148e-3cee/?fullscreen


Usability study: parameters

Study type:

Moderated usability study

Location:

US, remote

Participants:

5 participants 

Length:

15-20  minutes



Usability study: findings

The main findings were all related the user flow:

Users asked that back 
button go directly back a 
page, not a whole step in 

the flow

Finding Finding Finding

Users said that it was 
important that the home 

screen only has 2-3 
options to click on

Users found the bottom 
navigation clunky

1 2 3



● Mockups

● High-fidelity prototype

● Accessibility

Refining
the design



Mockups

Based on the usability study 

feedback, I really cleaned up 

the home screen to show the 

most important items. 
Mockup 1 

before 
Mockup 1 

after

Before usability study After usability study



Mockups

By taking away the bottom 

navigation, I was able to have 

the alarm list, its own page 

from the hamburger menu. 
Mockup 2 

before 
Mockup 2 

after

Before usability study After usability study



Mockups

Main 
mockup 

screen for 
display

Main 
mockup 

screen for 
display

Main 
mockup 

screen for 
display

Main 
mockup 

screen for 
display



High-fidelity
prototype

[Links to low-fidelity 

prototypes of different 

screen variants and brief 

description of the user flow 

+ how you responded to 

and implemented peer 

feedback]

Screenshot of 
prototype with 
connections or 
prototype GIF



Accessibility considerations

Upper and lowercase for 
best legibility and the use 

of gray text to give a 
softer contrast.

The use of two 
complementary colors 
that weren’t too harsh, 
but distinct enough for 

those with colorblindness.

1 2



● Information architecture

● Responsive designResponsive Design



Sitemap

My thought process for the 

sitemap was that it should 

be a duplicate of the app’s 

pages. I wanted everything 

as simple as possible and 

users would be able to 

access every page from 

every page.

Image of 
sitemap/IA



Responsive designs

The variations of screen size 

include mobile, desktop, 

and tablet.

Images of each 
screen size 
variation

Mobile

Desktop



Responsive designs

I optimized the home page 

to fit each screen with 

minimal scrolling past the 

main viewport.
Images of each 

screen size 
variation

iPad - portrait iPad - landscape



Logo and Assets

App store 
favicon



● Takeaways

● Next stepsGoing forward



Takeaways

Impact: 

Users said that the tone and visual look of the 

app seemed friendly and non-judgemental.

What I learned:

I learned that what make sense to me, 

wouldn’t be as intuitive to others in some 

aspects of the user flow. 



Next steps

Definitely do more 
usability studies to 

determine the best way to 
sequence user flows.

Maybe add an incentive or 
reward system for staying 

on track.

Add more information 
about medications and 

other healthy habits.

1 2 3



Let’s connect!

Insert a few sentences summarizing the next steps you would take with this 

project and why. Feel free to organize next steps in a bullet point list. 

Thank you for reviewing my work for The Cabinet app and website.
If you would like to view more of my work, please visit: emmaming.com

Please feel free to contact me from my website or through LinkedIn.

https://emmaming.com/
http://linkedin.com/in/emkayhart

